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ABSTRACT

the aim of this study is to find out the impact of business internal factors towards the business profit for IT entrepreneurships in Bangalore. We
have taken the sample size from 200 companies of Bangalore. We have undertaken the internal factors like IT management skill, organization
culture, leadership, project implementation experience, technical, marketing, business cash flow, physical asset, HR function, organization maturity
into the consideration. We have taken the business profit and business profit as measurement of success factors for the business. During study it
was identified that certain business internal factors i.e. organizational culture, business leader’s skill, technical skill, marketing skill, organization
maturity and cash flow has significant impact on business success. Whereas other factors social acceptance of business, social culture, supply of
local workforce, demography, business location, climate, law and order, corruption has no impact of significance on IT entrepreneurship’s profit.
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Introduction

In India or globally and initiation of business was
traditionally considered to be the domain of scholarly
challenged individuals or the result of natural inheritance
within business communities. Casually we term it as “own
business “and  professionally we name it as
“Entrepreneurship”. Passionate individuals either
independently or jointly start a venture to follow their dream
of making something BIG. And research shows almost 80-
90% of such “new venture” runs in loss and fail to fulfill their
business objective. The five phases of entrepreneurship are
idea generation, required skill and risk assessment, creation
of business strategy and plan, allocation of the resource as
stakeholder of business entities, creation and exchange of
product with target market. During initial phase of idea
development and risk assessment it is absolute priority to
understand the SWOT of proposed business and market
analysis to identify the strength of the idea.

Business environment or business ecosystem has two types
of factors, namely internal and external. Internal factors can
be considered as controlled factors as they are business inside
and external factors can be considered as uncontrollable
factors as they are external factors. Business internal factors
can be reshaped and aligned to handle any negative impact
from external factors and/or to leverage or exploit the
business eco system condition for maximum benefits.
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Fig 1: Contribution of environmental factors

Every entrepreneur should have a very close look at the
internal factors which has more impact towards the success
of the business. By understanding the internal factors
entrepreneurs can have better control over the business.
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Fig 2: Business internal factors
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Literature review

While understanding the factors which will have impact on
business performance and success, we have undertaken the
theories  related to  Economic  entrepreneurship,
entrepreneurship theories related to the Psychology of
entrepreneurs, Sociological entrepreneurship, theories related
to Anthropological entrepreneurship, new business motive
which is Opportunity-Based entrepreneurship, and Resource-
Based entrepreneurship.

The economic theory of entrepreneurship is having the mix
of classical, neo-classical and Austrian market process. These
theories explore the economic factors that enhance
entrepreneurial behaviors.

In 1817 Ricardo and in 1776 Smith shown the classical
theories that explained the virtues of free trade, business
specialization and competitive positions of
entrepreneurships. This theory was a outcome of the britain’s
industrial revolution in mid 1700 and which lased almost until
1830s. In this theory the role of entrepreneur in context of
industrial production, manufacturing and distribution
effectiveness was portrayed in business competitive platform
(Say, 1803). It was also shown that in classic format for
entrepreneurship theories the modes of production were
based on land, capital and labor.

In 2006 Murphy, lieo and Welsch described the neo- classical
movement in entrepreneurship, this model was a outcome of
the critical review of classical model and shown the economic
phenomenon which can relegate the instance of pure
exchange which can also be the reflection of optimal ratio. It
was also shown that any economic system is a combinational
factor of participants who want to exchange, the occurrence
of exchanges and the overall “factor of impact” will result in
exchange of potential actors of market. In 1934 Joseph Aloi
Schumpeter (1934) described out a platform of theory where
human action plays major role in the context of an economy
of any country or system. Schumpeter described that the
entrepreneurship as a driver of market-based systems, it is
important function of an enterprise which intend to create
something new which resulted in processes that served as
impulses for the motion of market economy.

In 1961, McClelland described the need of achievement for
any individual, workers or entrepreneurs, it was also shown
that the contends and attitude for the people who desire to
achieve in order for their inner accomplishment and the same
has a strong impact on their business, goal, vision and
mission.

“Locus of control”, which was started by Rotter in 1966,
which shown that the degree of impact which individual
believe that the control of success, good, bad is in the control
of destiny. Which was further elaborated to internal and
external. The believe of doing good or bad will result in good
for bad for any individual or people in general. Which also
has an impact over business.

Landstrom in 1998 which was a starting of modern era of IT
and technology, shown level of analysis in psychological
theories is the individual who wanted to create new product
or services in a given economy or platform. During
establishing this theory, he emphasizes the personal
characteristics to define the structure and mode of
entrepreneurship. The concept of psychology state and
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attitude was described for entrepreneurs and non-
Entrepreneurs. The concept was more elaborated to the
understanding of successful and unsuccessful entrepreneurs
in multiple ways.

In 2001, while describing the modern platform of
psychodynamic model Kets de Vries described the
relationship of self-employment, “disturbed childhood”. In
this concept, the disturbance in childhood where people will
have lack of confidence / self-esteem due to lack of security,
physical and mental abuse in earlier age. This result in low
power of empowerment and success. The affected individuals
become introvert and doesn’t express the feeling of tend to
desire more for success.

In another theory of risk-taking ability, the self-employed
people intend to take more risk to move forward or achieve in
their life rather then people who are not self-employed. Self-
employed people are more aligned the generic protocol of
social and employment structure and has less ability on
innovation.

In 1998, Landstrom and 1991 Reynolds shown the concept of
entrepreneurial opportunities through social network and
building such potential network which plays major role for
successful entrepreneurship. The promotion of trust plays
vital role in business shape and success, During the social
network building.

In the theory of social entrepreneurship, individual thoughts,
their social aligned actions which has strong influence over
the outcome of such acceptance from society or network
group. The background of entrepreneur has a strong
alignment on the entrepreneurial journey. The vision of an
entrepreneur is highly corelated with the individual
education, family image and culture.

In the concept of entrepreneurship’s alignment from
anthropology, the human origin, custom and beliefs of
communities related to society is analyzed to understand the
new venture’s success.

In 2003 Baskerville shown that the
attitude/behaviors/vision/action, culture of individual
affected by the complexities like ethnic race, social,
economic, ecological and political factors (described by
Mitchell et al in 2002). It was also shown that the cultural
difference is having impact over the entrepreneurial
behaviors and its success (shown by Norh in 1990 and Shane
in 1994).

The cultural practice is having strong potential on
entrepreneurial journey, attitude and innovation. The vision
and venture creation attitude, risk taking ability is a factor of
the cultural outcome.

Peter Drucker and howard shown a theory which is
opportunity based and the conceptual behaviors of a
entrepreneurship depends upon the exploitation of business
opportunities (which was further elaborated by Fiet in 2002
and Shane in 2000).

In this theory the entrepreneur tends to exploit the available
opportunities like technology, consumer requirements, and
creates ((Drucker, 1985) product of services. Entrepreneurs
always look for suitable opportunities where they can make
differences and identify the gap to create something new by
exploiting the situation.

Stevenson (1990) extends Drucker’s opportunity-based
construct, he included that the entrepreneurial management
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is the recreation of opportunity without regard to resources
currently controlled in the given platform.

In 1999, Aldrich  shown that resource-based
entrepreneurships are important predictor on opportunity-
based business and plays a major role in growth of
entrepreneurship. The resource further described as major
pillar for any new business, namely financial resource,

social resource (platform of consumer) and human resource.
In any entrepreneurship once the opportunity is identified,
the action from individual exploiting the opportunity
depending upon the access and command on capital market,
finance and human resource. (Davidson & Honing, 2003).

In the paper IMPACT OF SOCIAL-CULTURAL
FACTORS ON ENTREPRENEURS IN INDIA by Ankita
Barik , Bhavesh Vanparia , Lal Bihari Barik spoke about the
impact of cultural background of a person on
entrepreneurship. The environment, the education and the
ecosystem of an individual belongs to plays vital role of the
success and growth of entrepreneurship. This paper also
focused on the other social aspects of an ecosystem like
religion, family, financial status, education, and ethics.

This study also brought the public policy, university activities
to effective the entrepreneurship program (Llthje, Christian,
and Nikolaus Franke. "The ‘making’ of an entrepreneur:
testing a model of entrepreneurial intent among engineering
students at MIT", R&D Management, vol. 33, No. 2, pp. 135-
147, 2003.)

The study also did a review on role of teachers and parents to
provide personality-profiling exercise to ensure that
individuals can identify the entrepreneurship potential
(Sharma, Lalit, and Pankaj Madan. "Personality Traits
Influencing Youth Entrepreneurship—An Empirical Study in
Uttarakhand State, India", ISSN 2251-239X, pp. 6, 2013).

In 2007 Ejaz Ghani William R. Kerr Stephen D. O'Connell
worked on In SPATIAL DETERMINANTS OF
ENTREPRENEURSHIP IN INDIA which was published
NATIONAL BUREAU OF ECONOMIC RESEARCH

The paper was shown the impact of entrepreneurship on
economic growth of India as traditionally india has low rate
of new venture creation. The overall weakness of start-ups is
changing slowly towards positive direction and post 2000
more new ventures are established which has strong impact
on Indian economy. The paper went ahead to analyses the
manufacturing and service industry. How education and
infrastructure play role in promoting new venture to social
platform. The factors which play the role of labor law and
impact on entry criteria for the business.

Hypothesis & Methodology: The aim was to analyze the
business internal factors which has impact on IT business
performance and success. Following the objective, the below
hypothesis was made

Ho: There is no influence of business internal factors on
profit of IT entrepreneurship

Ha: There is strong influence of business internal factors
on profit of IT entrepreneurship

During the research, confidence level of 95% is identified
from population. It was identified that 200 should be the
sample size for analysis. Data collected from senior
stakeholder of companies from operation, management,
founder groups.

We identified the factors which has influence on
entrepreneurships are
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. Organization structure defines the hierarchy or
organization as per activities, role and operations

. IT Management skill is capabilities of information
technology adoption as per market demand

° Organization culture which defines is belief, values,
vision, attitude, custom

. Technical skill which defines core technology used
towards solution building and operation

. Leadership skill which organizes the available
resource and arrange to reach objective

° Project implementation experience is the capability

of understanding business of customer requirements and
adoption of right development process

. Marketing skill to promote, sale and have strong
customer orientation

. Cash flow to ensure that business doesn’t run out of
fuel, all operations are paid on time

. Physical asset is the capital asset of a company i.e
factory, machines, equipment, offices etc.

. Human Resource is the department of intellectual
human asset where human is recruited to finish projects/job
. Organization maturity to ensure that

entrepreneurship’s readiness towards capability building and
handle people, process and technology adoption & change

been identified to collect the data. Likert scale-based survey
is conducted through telephonic and email communication.
Data collected using MS Excel and analysis processed we
used SPSS.

Research Methodology

During the data collection we have taken data from 200 senior
business stakeholder individuals of IT entrepreneurship
companies. The position of the stakeholder’s play major role
in our analysis. We have chosen only senior stakeholder of
the business as they have more visibility, understanding and
control over formation of business, operation / execution. So,
we have taken people from business, consulting, Human
resource and operation, solution delivery, head of IT.
cadre/profession

FrequelPerce[Valid [Cumulat
ncy |nt Percent |ive
Percent
Business head |17 85 [85 8.5
ﬁ;a”dsu'““g 8 |40 |40 |125
Hr head 28 140 |140 265
Senior
Validelivery 43 215 (215 |48.0
d manager
%g'ne;gz‘rjs'”ess 36 [180 [180 [66.0
Global IT lead |49 24,5 |24.5 90.5
Director 19 95 |95 100.0
Total 200 (100.0(100.0

Table: 1: Professional level of the participants
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When we checked the overall qualification of the
professionals which gave us a good level of confidence as

Tests of Between-Subjects Effects
Dependent Variable: DV Has business profit has been

higher and medium qualification has a good distribution.

Qualification

Frequen|Percent|Valid Cumulativ
cy Percent |e Percent

grad”a 103|515 [515 |51
vai e |11 |55 |55 [s70
d  Above

f 6 130 130 [1000

Total J200 100.0 [100.0
Table: 2: Qualification level of the participants

During the data collection, we have taken 11 business inter
factors which we have shown above and We have taken two
dependent variables namely

DV: Business profit grown for last 3 years

The dependent variables are tested against 11 parameters
separately to identify if there is a significant relationship
between them. The overall goal of the multiple regression is
to validate if there are some factors which has more
significant over others on companies’ profitability.

Ever traditional business, we consider business profit as
measurement of performance and core fundamental of a
business health.

In our first analysis, we did the significance analysis of 11
internal factors on Business profit (DV).

Model Summary

Adjusted RStd. Error of
Model R R Square  Square the Estimate
1 .9572 915 910 316

Table: 3: Model summary
ANOVA?
Sum of Mean
Model Squares _ df Square  F Sig.
1 Regressio203.088 11 18.463  184.75 .000°
n 2

Residual 18.787 188  .100
Total 221.875 199

Table: 4: Analysis of variance of 11 business internal
factors

increasing over the past three years

Source Type Ildf Mean F Sig.
Sum  of Square
Squares
Corrected Model [203.088° [11  [18.463 |5>*"°[.000
Intercept .058 1 .058 583 |.446
Organization
structure .004 1 .004 .037 |.847
IT Managemen
skills .008 1 .008 .081 |.776
Organization 908.61
Culture 90.799 |1 90.799 6 .000
Leadership Skill|.660 1 .660 6.607 |.011
Project
implementation |.148 1 .148 1.477 |.226
experience
Technical Skill |.750 1 750 7.501 |.007
Marketing skill |.647 1 .647 6.472 1.012
Impact ofl
Cashflow .626 1 .626 6.269 [.013
Physical Asset ].006 1 .006 .059 |.809
Human Resource |.046 1 .046 464 1.497
Organization
Maturity .610 1 .610 6.108 |.014
Error 18.787 |188 |.100
Total 2923.000 |200

Corrected Total |221.875 [199

Table: 5: Coefficient of 11 business internal factors on
business profit

In the above Anova and regression table the p-value is less
than 0.05 for the bold values indicating that it is significant so
we conclude that there is influence of business internal factors
on business profit over the past three years.

Result and discussion

Initially we created two hypotheses

Ho: There is no influence of business internal factors on
Profit of IT entrepreneurship

Ha: There is strong influence of internal factors on
Profit of IT entrepreneurship

Data undertaken during analysis

Dependent variable (DV): Business profit grown for last 3
years

R-squared measures the proportion of the variation in our
dependent variable (DV) by our independent variables for a
linear regression model. Adjusted R-squared adjusts the

The result of ANOVA result is shown in table 4
R square is shown in table 3. Which is the ratio of the

statistic based on the number of independent variables in the
model.
When we did regression analysis, we found the below result.
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regression sum to the total sum: 203.088 / 221.875 = 0.915.
203.088 is the proportion of the total scattering. 221.875 is
the total scattering

We have computed the F test to check suitability of the

prediction. For the given analytic model the F ratio is
184.752. The computed result in a p-value is 0.000. Since the
p-value of 0.000 < 0.005, the null hypothesis should be
rejected. The null hypothesis Ho says, that There is no
influence of business internal factors on performance of
IT entrepreneurship.
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We have also shown the impact of single independent
variable on DV.

The analysis shows that the factors which has most
significant impact towards business profit as they have
<0.05 p-value

1. Organization culture
2. Technical Skill

3. Leadership skill

4, Marketing

5. Cash flow

6 Organization maturity

The above result shows that if any IT entrepreneurship grow
up building stronger value, vision, leadership to create robust
technical skill for solution development and marketing will
be successful towards profitability.

And hence the alternate hypothesis can be established as Ha:
There is strong influence of internal factors on Profit of
IT entrepreneurship

Conclusion

The success of IT entrepreneurship depends upon multiple
factors. Profit is a best way to measure the success and
performance of a business. New age leaders should put more
effect towards the development of organizations with higher
value, vision and the written or unwritten custom and belief.
Leader’s responsibility to establish situation skill to build the
capability with the available technical skill and market the
capability. Efficient usage of cash flow determines
parameters of organization maturity towards future growth.
During the business idea development phase entrepreneur
should collect all parameters towards the identified factors
and measure accordingly.
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