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ABSTRACT 

During the pandemic, while there were some restrictions whether relating to income or activity, people’s needs were 

still alive. Any need was always emerging. Whilst the main needs were in duty, the secondary and/or tertiary in 

some extent could not be overridden. The government provided support and easiness to encourage people to meet 

their needs. Hopefully, the outbreak did not make the people’s live was in sorrow. Something looked like a trend was 

an emergence of daddies; moms and kids were riding bicycles around the town, usually in a group. It likely was 

ubiquitous. Obviously, it led to a question; did the pandemic not have a serious effect to people? Could the 

government’s support induce people’s buying behavior? The aim of the study was to explore people’s buying 

behaviorin Indonesia, particularly at Central Java, when the government attempted to keep the economy was still in 

favor.A sample consisted of 120 respondents who lived at Central Java was withdrawn through judgment and 

convenience technique. Data submitted by questionnaires, employing Likert scale, ranging from 1= completely 

disagree to 5= completely agree. An Amos 22.0 and SPSS 21.0 were exercised to analyze data. The finding showed 

that people’s buying behavior was initiated by their intention. The government’s supports and easiness didn’t 

significantly influence the people’s need. 
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1. INTRODUCTION 

Indonesia, like other countries, has been 

suffering. The Covid-19 has been widespread 

among countries. It is believed the disease has 

killed 16,646 people in Indonesia, and 1,458,093 

people in the world. The amount likely 

potentially increases since 527,999 people in 

Indonesia are still infected, and 362,562,850 

people in the world are positively confirmed. 

Unlike other countries, Indonesia doesn’t 

apply a locked down system. It operates such 

condition which is called ‘large scaled social 

restriction’ (PSBB). The PSBB is not totally 

employed in the whole country, only areas which 

have high case of infection and death, and have 

epidemic relation with other areas within or 

beyond the country.  Contrasting with a locked 

down system, the PSBB still allows particular 

people to interact and move, but restricted. 

Schools, colleges and universities are suggested 

not to operate. Malls and other shopping places 

should close. Offices and other work places are 

recommended to work from home (WFH). Only 

particular offices may still operate which under 

condition as follows: those who deal with 

defense and security, public orderliness, foods, 

oil & gas, health services, economics, finances, 

communications, industries, export and import, 

and logistic distributions. However, in general 

people will be better off if they stay at home. 

Recently, though in some particular areas 

the PSBB still works, majority areas is on new 

normal condition. This condition is looser than 

PSBB. Churches and mosques are open, though 

under control of health protocol. The protocol 

confirms that people should allow the rule of 3M 

that is, washing hand, using mask and keeping 

distance. Those who break the regulation are 

worthy to be penalized. Other activities such in 

the work place, shopping place and other social 

activities are slightly permitted, but firmly 

should obey the 3M rule.  

Under the new normal era people likely 

should be thankful to the government. Though 

they are suggested to stay at home, but for the 

sake of specific matters, they can still leave their 

house to meet their needs such as foods, cloths 

and other needs. Also they can go beyond to 

meet their families or friends. In point of fact, the 

government strives to generate economic 
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activities, utilizing the power of consumption to 

push the economic growing rate. Several malls 

and retailers are open under control of the health 

protocol; some workplaces are allowed to 

operate to alleviate job cessation (PHK). 

As a matter of fact, the government 

commiserates people of their suffering because 

of the pandemic. Some labors have a half of 

wage during temporarily ‘homed’. Even, some 

have no wage at all when they are likely pushed 

to have a rest. Some employees are rescheduled 

interchangeably which in effect they only get a 

half. In some extent, a lot of labors and 

employees get job cessation (PHK). Thereby, it 

is a great phenomenon that in general people 

have their income diminished. 

The government eggs on every party to 

help people’s purchasing power. The Social 

Ministry develops such financial support to 

people, which called ‘cash direct allowance’ 

(BLT). It also distributes such support of basic 

needs. The Finance Ministry encourages 

financial institutions to lengthen credit tenors, to 

lessen rate of interests and to omit fines. Other 

ministries also participate to lighten household 

burden such as reducing tariff of electric use or 

transferring pulse to students and teachers.  

People are encouraged to have a small 

business. They might sell food, fruit, vegetables; 

sell basic needs; sell something that in demand; 

sell something that utilizing opportunities; 

delivering services such as massage, cutting hair, 

beauty treatment etc. In short, people are driven 

to do everything to lighten their burden by doing 

business. 

Something likely surprising is the growing 

amount of men, women and children ride bicycle 

go along the streets at downtown or peripheries. 

The phenomenon is very prominent during the 

pandemic. They appeared any time, in the 

morning, at noon, afternoon, even in the evening. 

It happens not only in a one town, but likely any 

town in Indonesia has the same trend. Brands 

such as Brompton, Cannondale, Giant, GT Bike, 

Polygon, Wimcycle, United, Specialized, Trek, 

Santa Cruz, Kona, Fuji, Element, Thrill, Pacific, 

are very popular among Gowes (a terminology 

for bikers). As a matter fact, some bicycles are 

not cheap, their price range from 15 to 60 million 

rupiahs. While for low-priced variants have 

prices at least 2 million rupiahs for adults and 1 

million rupiahs for children. The fact leads us to 

think, how can they meet the need, since not 

only the dad, but also the mom and the kids? For 

riches, possibly they still have reserves, but for 

those who are in the middle and low income how 

can they prioritize the special need and override 

other needs?  

However, the question is likely not the 

main purpose of the study. Apparently, the study 

is purported to investigate the effect of the 

government’s supports on fulfilling people’s 

need, implicitly a particular need, during the 

pandemic. 

Actually, during the pandemic a lot of 

researches have been carried out. Most are 

inherent with the disease itself, such as the cause, 

taking care of, signs and symptoms, how to 

prevent, the effects etc. Here the following some 

researchers that consider the study. Brown et al. 

(2020) investigate the critical care of the Covid-

19. Chai et al. (2020) examine the convalescent 

plasma or hyper immune immunoglobulin for 

people with Covid‐19. Struyf et al. (2020) bring 

about study of signs and symptoms to determine 

if a patient has Covid-19. Streit et al. (2020) 

accomplish a study about quarantine alone or in 

combination with other public health measures to 

control Covid‐19. Deeks et al. (2020) undertake 

a study about antibody tests for identification of 

current and past infection with SARS‐Cov‐2. 

Burns et al, (2020) get done a study about 

travel‐related control measures to contain the 

Covid‐19 pandemic. Muller et al. (2020) execute 

a research about hand cleaning with ash for 

reducing the spread of viral and bacterial 

infections. Verbeek et al. (2020) explore a 

research about personal protective equipment for 

preventing highly infectious diseases due to 

exposure to contaminated body fluids in 

healthcare staff. Jefferson et al. (2020) scrutinize 

a study about physical interventions to interrupt 

or reduce the spread of respiratory viruses. 

Anglemyer et al. (2020) investigate a study 

about digital contact tracing technologies in 

epidemics. Pfeferbaum &North(2020) delve into 

research about mental health and the Covid-19 

pandemic. Khalifa & Sharfeldin (2020) examine 

a research about prevalence and socio-behavioral 

factors associated with depressive disorders 

among primary health care physicians during 

Covid-19 pandemic. Gaur et al. (2020) suggest 

employing unified approach to detect Covid-19 

in patients. Mohan & Bhuvaneswari (2020) 

investigate about management of head and neck 

surgeries during Covid-19 pandemic. Khare et 

al. (2020) execute a study about evaluation of the 

effects of Covid-19 on the general dental 

practices. 

Some particular studies which does not 

emphasize to the disease itself are as follows.  

Biriowu & Chris-Biriowu (2020) explore about 
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the impact of public opinion formation on global 

power, economic and employment relations. 

Ghosh (2020) inspects about the Covid-19 

pandemic and the socio economic security 

threats in India. Slobodianiuk et al. (2020) delve 

into a study of rights of business entities due to 

the pandemic from the perspective of 

administrative legal support. Qodir et al. (2020) 

deliver a study about government 

communication to induce a positive perspective 

among the public concerning the Covid-19 

outbreak. Yudheksa  et al. (2020) provide a 

research about a need to revisit the teaching 

learning process as per the needs and demands 

during the pandemic. Praba Devi & Lavanya 

(2020) do a research about effect of digital 

queuing app for Covid-19 prevention in the 

grocery consumption at Tamilnadu. Patil & Das 

(2020) execute a study about means of marketing 

communication strategies used by real estate 

developers in India during the Covid-19 

pandemic. 

The study which is recently being carried 

out is likely different. While the government 

provides some supports and easiness during the 

pandemic, can the policy lead people’s buying 

behavior be still in favor? Can the policy 

encourage people to meet their needs? For the 

sake of respondents limitation the research just 

be conducted at Central Java only. 

2. FORMULATING HYPOTHESES 

Human’s life could not be separable with 

needs. Such basic needs, for instance food, 

drinks, clothes etc. is an obligation. People could 

not defend their live without these primary basic 

needs. Conversely, they are likely still alive 

though secondary basic needs are distant. 

Actually, not only do basic needs, people always 

strive to meet other needs. How much they can 

satisfy of meeting their needs, it likely depends 

on their income. The higher income people get, 

the more purchasing power they have, and the 

more satisfied in fulfilling the needs will be. On 

the contrary, during the pandemic, it is common 

of rescheduling the fulfillment since the income 

is diminished. Based on the point of view, a 

hypothesis could be formulated as follows: 

H1: Income Restriction (IR) has a significant 

influence to Needs (N) 

Under the PSBB (large scaled social 

restriction), the government narrows people’s 

activity such as a suggestion to stay at home, 

alleys close, transport limitation, etc. People are 

expected not to go around. The basic idea is to 

cut the spreading of the virus. Since the rule is 

not so tight, people are still allowed to do 

something, such as buying or selling something. 

Frankly speaking the restriction likely has no 

effect to needs. So, the H2 can be formed as 

follows: 

H2: Mobile Restriction (MR) has not a 

significant influence to Needs (N) 

The government attempts to keep people’s 

economy does not fall considerably. A BLT 

(cash direct allowance) conferral, basic needs 

(normally called sembako, nein basic daily 

commodities) distribution, full salaries 

arrangement and such other packages are 

programmed. The purpose is to lighten people’s 

burden. Logically, it will support people’s 

purchasing power. So, it is hypothesized: 

H3: Support (S) has a significant influence to 

Needs (N) 

While the government’s support likely 

lead people to pay attention to particular needs, 

they begin to evaluate particular products.  It is 

common they appraise from price and quality. If 

so, it can be hypothesized as follows: 

H4: Support (S) has a significant influence to 

Perceived Value (PV) 

The programs of credit tenor 

prolongation, rate of interest reduction, fines 

omission and tariff of electric use decrease are 

assumed not significantly increase people’s 

purchasing power. The idea is that the programs 

just lessen the people’s burden. It likely does not 

lead people to attend other needs. So, it is 

hypothesized as follows: 

H5: Easiness (E) has not a significant 

influence to Needs (N) 

When somebody feels there is something 

special make him/her is in interest, he/she 

automatically assesses the particular product at 

least from two aspects, i.e. price and quality. The 

attentiveness actually is a result of the 

assessment process. So, it could be hypothesized: 

H6: Needs (N) has a significant effect to 

Perceived Value (PV) 

When an assessment of a particular 

product meets the expectation, it makes 

somebody excited. In some extent, he/she is 

proud of the product. Liking the product is 

seemingly unavoidable, and a positive impressed 

is in favor. Studies of Molina & Saura (2008) 

and Neno (2019) indicate that perceived value 

influences attitude. So, it can be hypothesized as 

follows: 

H7: Perceived Value (PV) has a significant 

effect to Attitude (Ab) 

Theory of planned behavior (TPB) 

(Ajzen, 1991) denotes that attitude is predictor of 

behavioral intention. Likewise, studies of Jyh 
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(1998); Okun & Sloane  (2002);  Martin & 

Kulinna (2004); Wiethoff (2004); Marrone 

(2005); Kouthouris & Spontis (2005); and 

Santosa (2016).  So, a next hypothesis is as 

follows: 

H8: Attitude (Ab) has a significant effect to 

Intention to Behave (IB) 

The TPB also proclaims that behavioral 

intention is a predictor of behavior. Likewise, 

studies of Jyh (1998); Okun & Sloane  

(2002);  Martin & Kulinna (2004); Wiethoff 

(2004); Marrone (2005); Kouthouris & Spontis 

(2005); and Santosa (2016).  So, a next 

hypothesis is as follows: 

H9: Intention of Behavior (IB) has a 

significant effect to Buying Behavior 

(BB) 

 

3. RESEARCH MODEL 

Based on the hypotheses proposed, a research model could be drawn as at Fig. 1.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Research Model 

 

 

4. METHODS 

A sample of 120 respondents is 

withdrawn applying convenience and judgment 

technique (Cooper & Schindler 2008). 

Respondents are those who stay at cities in 

Central Java. Questionnaire technique is in use 

employing Likert scale 5 points, ranging from 

1= completely not agree to 7= completely agree, 

and distributed through WhatsApp Group. The 

instrument is tested by exercising confirmatory 

factor analyze and Cronbach’s alpha. Data are 

analyzed by the use of AMOS 22.0 and SPSS 

21.0. 

5. RESULTS 

3.1Test of Validity 

The confirmatory factor analyze 

produces output that loading factor of N2, 

N3. N4, IR1, IR2, IE3, IR4, IR5 IR6, IR7, 

IR8, IR9, IR10, MR1, MR2, MR3. MR4, 

S1, S3, S3, S4, S5, S6, S7, S8, S9, E1, E2, 

E3, E4, E5, E6, E7, PV1, PV2, PV3, PV4, 

PV5, PV6, PV7, PV8, PV9, PV10, b1, b2, 

b3, b4, b5, ev1, ev2, ev3, ev4, ev5, IB1, IB2, 

IB3, IB4, BB1, BB2, BB3 and BB4 are 

more than 0.5. Thereby, the indicators are 

valid (Ghozali, 2008) (Table 1). Only N1, IR 

11 and E6 those are not valid. 
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Table 1. The Validity of N, IR, MR, S, E, PV, Ab, IB and BB 

Variables Item Loading Factor Criterion  

N N1 0.359 Not Valid 

 N2 0.643 Valid  

 N3 0.581 Valid 

 N4 0.548 Valid  

IR IR1 0.689 Valid  

 IR2 0.740 Valid 

 IR3 0.735 Valid  

 IR4 0.707 Valid 

 IR5 0.721 Valid  

 IR6 0.675 Valid 

 IR7 0.753 Valid 

 IR8 0.766 Valid 

 IR9 0.780 Valid 

 IR10 0.558 Valid 

 IR11 0.280 Not Valid  

MR MR1 0.883 Valid 

 MR2 0.848 Valid  

 MR3 0822 Valid 

 MR4 0.716 Valid  

S S1 0.750 Valid  

 S2 0.690 Valid 

 S3 0.603 Valid  

 S4 0.746 Valid 

 S5 0.762 Valid  

 S6 0.670 Valid 

 S7 0.688 Valid 

 S8 0.759 Valid 

 S9 0.621 Valid 

E E1 0.748 Valid  

 E2 0.767 Valid 

 E3 0.591 Valid  

 E4 0.666 Valid 

 E5 0.607 Valid  

 E6 0.277 Not Valid 

 E7 0.765 Valid 

PV PV1 0.613 Valid  

 PV2 0.761 Valid 

 PV3 0.807 Valid  

 PV4 0.754 Valid 

 PV5 0.793 Valid  

 PV6 0.766 Valid 

 PV7 0.658 Valid 

 PV8 0.771 Valid 

 PV9 0.791 Valid 

 PV10 0.700 Valid 

b b1 0.796 Valid  

 b2 0.898 Valid 

 b3 0.864 Valid  

 b4 0.742 Valid 

 b5 0.733 Valid  

ev ev1 0.712 Valid  

 ev2 0.691 Valid 

 ev3 0.871 Valid  
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 ev4 0.841 Valid 

 ev5 0.845 Valid  

IB IB1 0.704 Valid  

 IB2 0.794 Valid 

 IB3 0.542 Valid  

 IB4 0.504 Valid 

BB BB1 0.886 Valid  

 BB2 0.758 Valid 

 BB3 0.864 Valid  

 BB4 0.786 Valid 

                  Source: Amos output 

 

3.2 Test of Reliability 

Table 2 shows that variables IR, MR, 

S, E, PV, b, ev, IB and BB have Cronbach’s 

alpha score more than 0.6. It means that all 

variables are reliable (Ghozali, 2013) (Table 

2). Only variable N that its Cronbach’s alpha 

is less than 0.6. 

Table 2. The Reliability of Ab, SN, PBC, IS, RC and S 

Variable Cronbach’s alpha Justification  

N 0.381 Not Reliable 

IR 0.902 Reliable  

MR 0.836 Reliable 

S 0.833 Reliable 

      to be continued …………………… 

 

E 0.817 Reliable 

PV 0.918 Reliable 

b 0,820 Reliable 

ev 0.816 Reliable 

IB 0.755 Reliable 

BB 0.838 Reliable 

         Source: data analyses 

3.3 Structural Equation Modeling 

An initial structural equation model is 

drawn by connecting all variables as 

hypothesized. However, it doesn’t work. 

The software just wants to calculate when 

variance/covariance is connected as 

suggested. The model shows that all 

indicators lead to goodness of fit (Fig.2, 

Table 3) 
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Figure 2. The Model in Use 

Table 3. Indicators of the Model in Use 

indicators The Model in use Threshold  Criterion  

Chi-sq/Probability 22.112/0.227 37.697/0.05 Meet the criterion 

Cmin/df 1.228 ≤ 5 Meet the criterion 

to be continued …………………… 

 

GFI 0.963 High Meet the criterion 

AGFI 0.908 ≥ 0,9 Meet the criterion 

TLI 0.953 ≥ 0,9 Meet the criterion 

RMSEA 0.044 0,05 to 0,08 Meet the criterion 

               Source: data analyses 

 

3.4 Test of Hypotheses 

Table 4. Regression Weight among Variables 

   Estimate S.E. C.R. P Label 

N <--- IR 0.077 0.024 3.189 0.001 par_1 

N <--- MR -0.077 0.050 -1.542 0.123 par_2 

N <--- S -0.039 0.039 -0.979 0.328 par_3 

N <--- E -0.006 0.047 -0.125 0.900 par_4 

PV <--- N 0.304 0.236 1.290 0.197 par_5 

PV <--- S 0.194 0.125 1.549 0.121 par_18 

Ab <--- PV 5.548 1.502 3.694 *** par_6 

IB <--- Ab 0.003 0.003 1.178 0.239 par_7 

BB <--- IB 0.746 0.083 9.000 *** par_8 

           Source: Amos output 

Table 4 shows that the influence of IR to 

N is significant (p= 0.001). Likewise the 

influence of PV to Ab (p= 0.000), and the 

influence of IB to BB (p= 0.000). It means that 

H1, H7 and H9 are supported. Although the 

influence of MR to N and E to N are not 

significant, it actually corresponds to what that 

hypothesized. So, H2 and H5 are supported. 

The influence of S to N is also not 

significant (p = 0.328). Similarly, the 

insignificant influences of N to PV (p = 0.197); S 

to PV (p = 0.121) and Ab to IB (p = 0.239) In 

this case, the evidences do not support H3, H6, 

H4, and H8. 
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6. DISCUSSION 

During pandemic people’s needs are 

inevitable. They have to be fulfilled. The problem is 

how to meet the needs. The result shows that the 

needs (N) are influenced by income restriction (IR). 

While the income diminishes (such as a reduction of 

wage, alimony, hard to be a part-timer, etc.), the 

needs are also restricted and required to reschedule. 

The support of H1 is likely natural. Likewise, the 

mobile restriction (such as the suggestion to stay at 

home, alleys close, transport limitation, etc.) likely 

does not have a straight effect to the needs. The 

support of H2 is also undoubtedly. 

The not supported of H3 might be clarified 

as follows. In some extent such financial support i.e. 

BLT (cash direct allowance) and others, actually 

might lead to strengthen the purchasing power. 

However, it might be not in general. In other words, 

it only occurs for some particular people, while for 

the rest it doesn’t. H4 is also not supported. The 

financial support and basic needs distribution might 

help people in meeting their needs. Similarly the 

electric tariff reduction might people elude to meet 

other needs. Nevertheless it might happen for some 

people only, not at a whole. Thereby, it is 

understandable that H4 is also not supported. 

H5 declares that Easiness (E) has not a 

significant influence to Needs (N). It is actually 

hypothesized that such lengthening of credit tenors, 

lessening of rate of interest and omitting of fines 

could not lead people to rapidly buy something. The 

empirical data vigorously support the idea. Thereby, 

H5 is obviously encouraged.  

It is hypothesized that needs (N) have a 

significant effect to perceived value (PV) (H6). 

While people require to a particular need, they are led 

to judge at least from two aspects, i.e. quality and 

price. The relation of requirement and judgment is 

sequential. However, it is not the case when the need 

is hard to be realized since the power to purchase is 

weak. The empirical data which support H1 are 

evidence. As a consequence, H6 is not supported. 

Meeting the needs is not a priority. Conversely, a 

favorable need leads people to judge the object. 

While people begin to judge particular product from 

quality and price, they will have favorable attitude 

when the quality and price meet their expectation. 

The confirmation of H7 is a consequence. The more 

beneficial the product the more positive the attitude 

will be. So, the support of H7 is not rare. The result is 

appropriate with the study of Molina & Saura (2008) 

and Neno (2019). 

Ajzen (1991), in theory of planned behavior 

(TPB), confirms that attitude has a significant effect 

to behavioral intention. So it is hypothesized as well 

that Attitude (Ab) will have a significant effect to 

Intention to Behave (IB) (H8). However, the 

empirical data do not support H8. It might be 

interpreted that although the people’s attitude is 

positive they do not have an intention to buy 

something since the income restriction is in effect. In 

addition, the product(s) might be supposed as 

product(s) that come(s) in a sudden. Probably, the 

product(s) belong(s) to abnormal needs. The result is 

absolutely not in line with Jyh (1998); Okun & 

Sloane  (2002);  Martin & Kulinna (2004); 

Wiethoff (2004); Marrone (2005); Kouthouris & 

Spontis (2005); and Santosa (2016). Instead, it is 

similar with Carvalho’s study (2007).  

H9 which denotes to the influence of 

Intention to Behave to Buying Behavior is 

hypothesized based on Ajzen’s TPB. The empirical 

data support the hypothesis, in which it also 

corresponds with Jyh (1998); Okun & Sloane  

(2002);  Martin & Kulinna (2004); Wiethoff (2004); 

Marrone (2005); Kouthouris & Spontis (2005); and 

Santosa (2016).  

5. CONCLUSION 

The reduction of income during the Covid-

19 pandemic is unavoidable. Some policies such as a 

reduction of working hour and job cessation lead 

labor and employees have their wage diminished, 

even ended. The difficulty of getting part timer jobs 

lets people have more suffering. So, the condition 

leads people to live in impediment. However, the 

needs could not be ceased. People need something to 

eat, money to pay electrical disbursement, require 

children’s clothes, household stuff, even equipment, 

etc. The government’s support likely could not make 

people’s burden be easier. People are still in 

restriction to buy something.  

While a need of something in favor, such 

asa bicycle, becomes prominent, since it is supposed 

as a way to elude the sorrow, an intention to buy is 

seemingly blur. A positive judgment of the need does 

not generate an intention. The reality that at last some 

people purchase bicycles is probably is not a normal 

sequence. It looks like a suggestion effect and 

planned product category of impulse buying (Kotler 

& Keller, 2013). Frankly speaking, a question is still 

not yet answered in this study, that is, how can some 

people get money to buy bicycles?  
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