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ABSTRACT

Destination crisis management has become important since tourists highly concern about their safety during travelling which indirectly impacted
their perception and decision making. This study aims to identify the influential factors on Asian and European tourists, and to determine the
role of destination image towards their visit intention after post-crises recovery. The segmentation is supported by three factors; physical factors,
socio-psychological factors, and financial factors, with destination image as the mediator. Quantitative approach using paper-based questionnaire
was conducted during data collection and 426 respondents were selected based on convenience sampling. Data analysis has indicated physical
factors as the main factor that influenced tourist’s visit intention, while destination image significantly affected tourists’ visit intention and
significantly mediated between the relationship of the factors and visit intention
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Introduction

Travel industry is characterised by World Tourism
Organization (UNWTO) as a movement of individuals that
remain in their unfathomable spots for a period of time, with
the differences in terms of expecting the complimentary
time, business, and purposes. UNWTO is a United Nations’
organisation that liable for advancement and promoting all-
around open travel. Today, travel industry is one of the
quickest developing financial divisions in Malaysia and has
become the principle reason of financial advancement inside
its general public. In view of Dato' Haji Zainuddin Bin
Abdul Wahab, the Senior Director of Strategic Planning
Division in Tourism Malaysia, the primary portion of 2019
indicated that Malaysia has expanded the development of
traveller appearances and opposed the amount of the earlier
year, with the increments of +4.9% to 13.4 million (12.7
million. in 2018). From the significant market, for example,
Brunei (627,112, - 12.0%) and Taiwan (186,197, - 2.8%)
have recorded a negative pattern together with the few
markets from European nation. The countries such as
Singapore (5,381,566 +3.6%), Thailand (990,565, +4.2%),
Indonesia (1,857,864, +15.0%) and Saudi Arabia (50,198,
+17.3%) have recorded an expansion development of
traveller with the increment of +6.8% to RM41.7 billion. In
terms of customary markets, Singapore (RM11.6 billion, -
13.9%), China (RM7.1 billion, (RM7.1 billion., +22.5%)
and Indonesia (RM5.7 billion., +17.5%) for examples can be
considered as the primary supporters.

Unfortunately, Malaysia Tourism Statistic in 2018 has stated
its travel industry as confronting a difficult time with the
decrease of traveller, particularly among Asian and
European sightseers from 2014 until 2019. The
measurement shows that vacationer appearances tumbled
from 26.76 million out of 2016 to 25.95 million out of 2017,
and afterward fall again to 25.83 million a year ago.
According to the data, there is 23.36 visitor's appearance
coming from Asian nations in 2015, which stated an
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increment of 1.36 thousand between 2015 to 2016, and
begin to face a decline until 2018. Meanwhile, vacationer's
appearance from a European nation reliably decline from
2015 from 1 million to 987.2 thousand out of 2017 and
managed to regain the increment to 1 million out of 2018. In
any case, diminishing of visitors may be caused by two
Malaysia Airlines crash in 2014, which brought Malaysia as
one of blacklisted destinations (Citrinot, 2019)

In travel industry, crises could be one of the genuine and
significant issues that must be prevented. Occurrence of
emergencies can cause traveller discernment that change the
goal for a travel industry. The dangers and potential for
vacationers to visit the spot will influence their movement of
inspiration and obstruct them to return to the travel industry
goal on account of the uncertain inclination (Mat Som, Chai
Aun, and Albattat, 2015). This is one of the issues that could
be a feature in the travel industry. A model, which is based
on the lamentable vanishing of the Malaysia Airlines flight
MH370 has influenced the quantity of traveller appearance
particularly among Chinese guests, which thus concluded
that these frequencies have influenced the general vacationer
appearance and receipt to the nation (Salehuddin, Zahari,
and Hanafiah, 2017). A destination image that experiencing
emergencies will have a long-haul impact, offering damage
to the notoriety of collaboration includes, downsizing
destination image, and requires an increment in terms of
responsibility by many expertise, including financial
specialist (Breitsohl and Garrod, 2016).

Literature Review
2.1. Travel Motivation

Travel inspiration is the internal state of an individual or
certain necessities and requirements of the explorers that can
be considered as a champion among the most basic mental
effects of visitor conduct. Traveller inspiration can be
characterised "as the worldwide coordinating system of
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natural and social powers which provides worth and
guidance to travel decisions, conduct, and experience"
(Pearce, Morrison and Rutledge, 1998). Considering travel
inspiration has reliably been a basic factor for the movement
business the board. Travel motivation is related to a great
deal of necessities that becoming as a reason for a voyager
to participate in any movement industry. Travel inspiration
is uncertain and subjected to change because of the
envisioned and inconsistency of inside and external events
such as an emergency, catastrophe, fiasco, and others. It is
an accomplishment for travel industry in maintaining the
proportion of vacationer advancement (Butowski, 2017).

2.2. Physical Factor

This is a factor in the abiotic condition that impacts the
development and improvement of life forms of natural
networks. The significant finding of the examination reveals
that money and physical components of human weakness
have an imperative employment to choose the level of
vulnerability of nuclear family to the fiasco which affected
by tornados and storm floods. The assessment found that the
level of the frailty of nuclear families changes with the
distinction in its physical (Hossain, 2015). To summarise
things, the segments that effect lodging rates can be
consolidated into four sorts of physical factors, which are
room size and workplaces, lead factors, for instance, when
to save the spot and status to pay for additional organization,
quality segments, for instance, star rating, and various
factors, for instance, monetary execution and number of
traveller appearance (Al, L. Masiero et, 2015)

2.3. Socio-psychological Factor

The association between mental variables and the physical
body can be affected by social factors, which are the effects
that mediated through mental understanding. Cases related
to psychosocial segments join social assistance, melancholy,
marriage status, social unsettling influence, misfortune,
work environment, cultural position, and social coordination
(Upton J. Springer, 2013) The individual or rather mental
qualities incorporate with character, needs, and motivation.
In the interim, the social attributes join with several factors
including the effect of family, reference get-togethers, social
establishment, and social establishment. In this way,
purposes behind visiting goal picture would depend upon
the mental similarity as social components. Persuading
factors, for instance, throbbing for enthusiastic
incorporation, energy, guidance, and loosening up has a
significant duty towards the impression of vacationers
visiting goal pictures (Stylidis, 2015)

2.4. Financial Factor

This is a factor that levelled on a size of estimation for the
accounts or money related circumstance of an individual or
association (Stevenson, 2011) Past test examinations exhibit
that movement industry activities could overhaul monetary
advancement. In any case, there are extra examinations that
shows the backwards, where money related advancement
could be similar with manner contributed towards the travel
industry improvement (Mulok, 2015). The movement
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business is one of the fastest creating endeavours in the
administrations zone and the second most noteworthy GDP
(GOP) in this very contributing industry. This industry
performed decidedly as reflected in the advancement of
vacationer appearances and the travel industry receipts
(Karim, 2015)

2.5. Destination image

The destination image is a theoretical picture that potential
guests have in their brains. Everyone has an alternate picture
of a specific goal, contingent upon their past information
which dependent on statistical data points just as suspicions
and sentiments towards the goal (Martens, 2016). One of the
significant components that affect the vacationers to pick
one vacationer excursion spot over the other is a goal
picture. Goal photograph plays out a fundamental capacity
in a visitor's purchase-related decision making and their
fulfillment. A destination image moreover is an intelligent
arrangement of musings, assessments,  sentiments,
perceptions, and aims towards a goal. A far-reaching image
of the goal is molded by a method for the connection
between these components (Kani, Abdul, Sambasivan, and
Bojei, 2017). A destination could be engaged with a startling
emergency. The destination image is a dynamic picture
where potential guests would have in their psyches. The
emergency impacts every one of the parts of movement
inspiration and gives a major effect on the travel industry.
An emergency could be separated into three sorts, namely
quick emergencies, rising emergencies, and supported
emergencies. A case of a travel industry destination in
Malaysia that includes quick emergencies was happened in
Terengganu, when the state had encountered huge flooding
from December 2014 until January 2015 (Krai et al., 2017).

2.6. Intention to Visit

The expectation of vacationer to visit a destination is
dependent on interior or outside variables that impact their
movement inspiration of visiting a spot (Wong, Lee, and
Lee, 2015). Travellers will consider the apparent hazard to
visit a goal and this is also dependent on the present
circumstance and dangers to do the visit. Vacationer
frequently pick various goals on the off chance where they
would see travel as to be less fulfilling a direct result of
genuine or the of saw dangers (Garg, 2015). The decrease in
guest numbers were generally significant during and after
the money related crisis, which indirectly shows the
development in the affectability of vacationers toward their
financial crisis-based compensation fluctuations, which
causing changes in their development director (Lu, Chen,
and Kuo, 2018).
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2.7. Theoretical Framework
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Figure 1. Study Framework Adopted from (Chew & Jahari,
2014)

Methodology

The research design is the arrangement of the exploration
extends that can be a rule for the examination to gather
information and break down their examination. Research
design can be characterised as a rule to guarantee the data
gathered as to be significant and helpful. The proper
research design will guarantee the examination of leading
adequately. Quantitative research is the methodology
utilised in this examination in order to get information and
investigation of the exploration. Quantitative research
centres around a factual examination of numerical
information gathered utilise enormous scale of overview that
inquire about the use of strategy, for example, the surveys.
These examinations would include an enormous example
size which helps the researcher to attain a progressively
arithmetical controller for speculation of the discoveries. In
the quantitative methodology, the researcher fundamentally
disperses to answer a portion of the exploration questions.
The objective populations for this examination targeted on
the Asian and European vacationers, who are visiting Kuala
Lumpur's principal fascination territory. The measure of
these populations in Malaysia evaluated around 25.83
million of appearances (Tourism.gov.my, 2018). The
researcher's example criteria are consisting of Asian and
European visitors, ranging between the ages of 18 to 65.
Appropriate determination of test criteria will enhance the
outside and interior legitimacy of the examination. The
sample size is the number of target respondents that are
chosen among the populations while dispersing the survey
questionnaire. The measure of the populations in Malaysia
assessed around 25.83 million travellers in the wake of
evaluating Asian and European vacationer appearance by
utilising Krejcie and Morgan’s table, which dependent on
the population. 384 number of surveys should be gathered
which urges the researcher to figure out how to gather 426
guestionnaires to avoid from dismissed surveys.
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Results
4.1. Profile of Respondents

___Table 1 Respondents Profile

J_mmm e = mmap i —

Tt=ms Frequancy  Pescentass Te
Gandar jann 118 k1]
Famals 210 403
Country of Orizin Asian 174 420
Europszn 247 580
Az Below 20 years old 72 159
21-30 yearsald 183 433
31-40 vearsald 108 2546
4140 yearsald 34 80
50 vears old zbove 18 42
Level of Education Hizh schoal zraduzie 24 68
Collezz Tiplom= 126 204
Bachelor Degree 222 521
Post-zraduze smdiss Graduse degree 47 1140
Other 2 3
Monthly Incoms <USD 500 131 15}
USD 500-1000 B2 122
UED 1001-2000 24 103
USD 200 1-3000 T4 174
UED 3000 o3 213
Marital Status Single 343 8035
Married 81 120
Orther 2 3
Placed of Visit Johaor Bahm 1 40
Ezdzh 23 is
Eszlantan 2 5
Euzlz Lumpr 237 556
Malzcza 22 32
Pahanz 25 ig
Perzk 10 23
Penang 24 5d
Patrzjava B 18
Zabzh 12
Sarawak 4 L}
Selansns 36 85
Terenzz=ny 13 3l
Nuomber of Pravigns Visit 1-2 tismes 242 568
34 times a3 223
§ times 22 52
7-E times 4 2
2 timss and zhavs 63 148
Travel Arranzsmens M=hod Group paclass tour 44 108
Non-group paciass tous 114 172
Individnally 242 573
Orther 20 47
Source of Infosmatim Mazmzins 12 45
Newspapa 17 410
Imtemeat 252 a2
Waord of mowh 103 244
Y 14 KR
Other 17 40
Pumase of Visit Haliday 245 ga2
Buzinesstrp EL] 5
Visiting famdly fiends 65 153
Other 30 1.0

In view of Table 1 of this research, majority of the
respondents are male which represented 50.7% (N=216)
though the equalisation of 49.3% (N=210) are female
respondents, which 42.0% (N=179) are from Asian and
58.0% (N=247) are among the European. It happens because
during the assortment information, European are
progressively agreeable, and their responds are also
contrasted with Asian travellers who have a language
boundary for correspondence. Additionally, the information
was gathered during the high appearance of European
travellers. Next, practically half (43.3%) of the respondents
are ranging from the age scope of 21 to 30 years of age
(N=193), who additionally affected the outcome for normal
monthly payroll, which is 30.8% (N=131) or less than USD
500. This is because most of respondents are gathered
among understudies who visit Kuala Lumpur fascination
territory and joining trading understudies programme under
government or private college in Malaysia. Thus, five
vacationer set of visit in Malaysia are Kuala Lumpur, which
accounted to 55.6% (N=237), trailed by Selangor 8.5%
(N=36), Pahang 5.9% (N=25), Penang 5.6% (N=24), and
Kedah 5.3% (N=23). The details are based on the
information gathered around Kuala Lumpur fascination
region, which acts as one-stop focus to get to the open
transportation to different nations. Besides, the traveller
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from Europe likes to visit ecotourism goals, for example,
Pulau Langkawi at Kedah and Cameron Highlands at
Pahang. Next, practically half (59.2%) of the respondents
get the wellspring of data about Malaysia from web
(N=252), as the platform shows the detail information
regarding local travel industry by providing a decent
translation and accessible data about Malaysia. This
simultaneously leads to travel course of action strategy
which the outcomes show the greater part of respondents
travel independently with the percentage of 57.3% (N=244).
3.2. Descriptive statistics

Table 2 Descriptive Statistics

Variables N Mean Std.
Deviation

Fhysical

Adequatz emommndEion 31§ 9% ETE
Climare 426 338 762
Accessibility of destinztion infa 425 388 735
Avzilzbl ofpublic ransport 426 376 1012
Creneral infrasmoue 426 343 863
Todo-psyrhological

Srenery and sxofic sxperfence 428 398 B3
Aftractivensss of culture and histarical 44 401 807
Relaxation envirmment 44 392 B40
Salfrzjuvensts 428 374 782
Plessure seckins fantsy 42§ 379 842
Finandal
~ATarisblE accomrn R m ca s I i
Good currency exchenss 426 3B% g7g
Offerad affosdable price for shoppine 426 410 857
Affardzhle transpartaton cass 424 381 214
Perceived zood vahe sxchanss 44 3 B4l
TDestination Imase post crises

T z=nzrzlly parcefrehlzlzyziz 23 2 s2fs featmaton Bl T a5l
Ihelisve the crises 202 isolzied and tempomny 426 382 837
T am aware of recent orises that oconrrsd in Malsysia 424 34l 872
Ibalizve the rzlevant awhorities hevetalken necesary actimto prevene firpre 424 374 832
crizzs

Iwill recommand hishly of this tourist destination to my friendsfamily 426 404 790
TIntention fo viat

The zccommadztion facilites in Aakysz are sufficiem 43§ 58T 0T
Malaysiz hasrich and quality leisurs fzdlits 426 378 863
The envisonment in Makysia 15 osderly, clean and hygiens 424 343 433
In Malzysia, the nemeal environment i prateciedina sood way 426 3460 824
Mzlzysizis 2 globelbrand in tourism 42§ 349 Bas
Tourism in Malaysiz is well plamed 426 376 B18
M ia ofers hisirical and cultwral stiactivensss 44 3% 810
M s 3 wids varizty of loczl food and beverazes 44 4 847
Nalay helpfol and hospiskle 42§ 388 265
The destinzton is safeand securs 22§ 383 215

Table 2 shows the results for descriptive statistics for the
item of travelling motivation, intention to visit, and
mediating variable. Physical factors variable section shows
that most of respondents agreed with the item of adequate
accommodation, by indicates the highest median of 3.98 that
signifies Malaysia as to have enough place to stay.
However, they are less agreed with the climate in Malaysia
as per stated by the median value of 3.58, and this is because
Malaysia only have two monsoon seasons as compare to
their country. Next, socio-psychological factors in the
variable section shows that most of respondents are having
their visits to Malaysia due to the attractiveness of culture
and historical, with 4.01 as its median value. It proves
Malaysia as still maintaining and sustaining its cultural and
original identity. On the other hand, financial factors
variable section shows respondents who agreed with the
item stated Malaysia offered affordable price for shopping
with its median of 4.10. In addition, results show destination
image post crises variable section for the item I will
recommend highly of this tourist destination to my
friends/family as getting its median value of 4.06, thus
signifies Malaysia managed to overcome the crises with
good solution and implementation in order to attract tourist
visit. Lastly, intention to visit variables section hold 4.20 as
its median, and this indicates that tourist agreed with the
item of Malaysia has a wide variety of local food and
beverages. The result shows food as one of the elements that
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could give huge impact for tourist to choose Malaysia as
their tourism destination.

3.3. Correlation testing

Table 3 Correlation Testing

Hypothesis Remarls Ee::;]:m Strength
HI: There is a relstionship between physical faciors and Supportad 70— -
destination imags 570 Maderate
I;“li‘l.}i?l:; ';ﬁ;;hipbaﬁ:an sado-paywchalogicd fados  Supported 58 Naderate
H3: Thers is a relationship between fmancizl factors and Supported san=
destinzimimage 490 Moderats
H4: There is a relstinship befween destination imaze and Supported 765~ Hizh
intemtion tovisit B =
H5: Thers is 2 relationship between phyzical faciors and Supported s15= "
intention to visit 515 Maderats
Hé: There is a relztimship betveen sodopaychologicaland  Supponed s1a= "
intention to visit 51 Maderats
H7: There is a relztionship between fmancizl fachors and Suppori=d 27 i‘;ﬁ‘:‘]]f‘.ﬁm
intention tavisit - ﬁ];_ﬁaﬂ;lu‘p
3.4. Multiple regression testing
Table 4 Multiple regression testing
) Remarks Fath
Hypothesis Description () Strength
HE: Degtination imass medizes derelatimship between Suppart=d 11485 Paozitive
physical factors and imention ta visit
HY: Destinstion imzss medizis derelatimship betwesn Zupponted  11.159 Positive
sacio-paychalagical facioss and intention ta visit
H10: Destinationimese medistss the relatimship between Supparted 15436 Paozitive

financial factors and intertion fo visit

Discussion and Conclusion
Discussion

Objective 1: To identify the factors that influence Asian and
European tourists’ visit intention to Malaysia after post
crises recovery.

From the analysis, all the relationship was supported but in
different strength. Physical factor was the highest with
moderate strength of relationship towards Asian and
European tourists’ visit intention. Based on the analysis,
many tourists agreed Malaysia as a country that supply good
serving hospitality product to the customer, which had
positive effect and indirectly makes tourists to have their
visit intention to Malaysia. In contrast, socio-psychological
as the second factor has a moderate strength with its
coefficient value of p = .514, while financial factor has the
lowest beta with only B = .343, and indirectly shows
financial as to have small relationship with factors of visit
intention. The analysis in this section has an overall
supported hypothesis, consisting of the fifth, sixth and
seventh, as per supported by Quintal and Polczynski (2010;
Yoo, Yoon and Park (2018); and Tavitiyaman and Qu
(2013). Therefore, research question one is answered and
research objective one is accomplished.

Objective 2: To determine the relationship between
destination image towards the visit intention among Asian
and European tourists after post crises recovery.

From the research analysis findings and from the answers to
the research Likert scales questions in determining the
relationship between destination image towards the visit
intention among Asian and European tourists after post
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crises recovery in Malaysia, there is a positive relationship
between destination image and visit intention which has
high contribution to tourist visit intention with coefficient
value of ( =.765). It was supported by Mat Som, Chai Aun
and Albattat (2015), who get the same results which
indirectly show tourists as concerning Malaysia as a safe
destination and they have visit intention to destination image
even though the destination had involved with crisis. The
analysis in this section has supported the fourth hypothesis.
Therefore, research question two is answered and research
objective two is accomplished.

Objective 3: To examine the mediating effect of destination
image between the relationship of factors that influence the
visit intention after post-crises recovery.

From the research findings and from the answers gained
through the research Likert scales questions, this study
shows destination image as positively affected since the
mediating factor between the relationship of factors
(physical, socio-psychological and financial) that influence
the visit intention after post-crises recovery is supported by
Chew and Jahari (2014). It proved destination image as
capable to help in improving the results between each
variable in factors and intention to visit. The analysis in this
section has supported the eighth, ninth and tenth hypotheses.
Therefore, research question three is answered and research
objective three is accomplished.

Conclusion

In this research, it was led to have a superior cognizance of
Malaysia’'s goal picture after emergency recuperation
towards factors impacting Asian and European travellers'
visit expectations and spotlight on the factors which are
physical elements, socio-mental and financial variables
incorporate with destination image towards the intention to
visit. Next, this research was having a ton of past research
and much data about components related to post
emergencies which impacting the travellers’ intention to
visit Malaysia as well as assisting different analysts to
understand each one of the factors. All things considered,
this would help the Malaysian Government, particularly the
travel industry to examine and solve the problem in the
future.

References

[1] Al, L. Masiero et. (2015). A Demand-

driven Analysis of Tourist
Accommodation  Price: A Quantile
Regression of Room Booking.
International  Journal of Hospitality

Management, 1-8

[2] Al Mansoori, S. A. N. A., Ab Yazid, M.
S., Khatibi, A., & Azam, S. F. (2018).
Validating A Measurement Model for
Strategic Management Planning and the
Development of Healthcare Sector in Abu
Dhabi (SEHA). European Journal of
Human Resource Management Studies.

www.psychologyandeducation.net

3]

[4]

[5]

[6]

[7]

8]

[9]

Al Mansoori, S. A. N. A., Ab Yazid, M.
S., Khatibi, A., & Azam, S. F. (2018).
Strategic Management Planning and the
Development of Healthcare Sector in Abu
Dhabi:  Structural Equation Modeling
(SEM) Approach. European Journal of
Social Sciences Studies

Breitsohl, J., & Garrod, B. (2016).
Assessing Tourists’ Cognitive, Emotional
and Behavioural Reactions to An
Unethical Destination Incident. Tourism
Management, 54, 209-220.
https://doi.org/10.1016/j.tourman.2015.11.
004

Butowski, L. (2017). Tourist Sustainability
of Destination As A Measure of Its
Development. Current Issue in Tourism,
1043-1061.

Chew, E., & Jahari, S. (2014). Destination
Image As A Mediator between Perceived
Risks and Reuvisit Intention: A Case of
Post-Disaster Japan. Tourism
Management, 40, 382-393. doi:
10.1016/j.tourman.2013.07.008

Citrinot, L. (2019). Malaysia Tourism
Declines by Almost 16% in 2015.
Retrieved 17 October 2019, from
http://asean.travel/2016/03/22/malaysia-
tourism-declines-by-almost-16-in-2015/

De Silva, A. D. A., Khatibi, A., & Azam,
S. F. (2018). Do the Demographic
Differences Manifest in Motivation to
Learn Science and Impact on Science
Performance? Evidence from Sri Lanka.
International Journal of Science and
Mathematics Education, 16(1), 47-67.

De Silva, A. D. A., Khatibi, A., & Azam,
S. F. (2018). Can Parental Involvement
Mitigate— Swing Away from Science? Sri
Lankan Perspectives. Cogent Education,
5(1), 1467244,

[10] Gard, A. (2015). Hospitality and Tourism

Systems, 4.

[11] Hossain, M. N. (2015). Analysis of Human

Vulnerability to Cyclones and Storm
Surges Based on Influencing Physical and
Socioeconomic Factors: Evidences from

2487



PSYCHOLOGY AND EDUCATION (2020) 57(9): 2483-2489

ISSN: 00333077

Coastal Bangladesh. International Journal
of disaster risk reduction, 66-75.

[12] Kani, Y., Abdul, Y., Sambasivan, M., &
Bojei, J. (2017). Journal of Hospitality and
Tourism Management Antecedents and
Outcomes of Destination Image of
Malaysia. Journal of Hospitality and
Tourism  Management, 32, 89-98.
https://doi.org/10.1016/j.jhtm.2017.05.001

[13] Karim, N. K. (2015). Tourism and
Economic Growth in Malaysia:. Economic
Research-Ekonomska Istrazivanja.

[14] Krai, K., Nayan, N., Mahat, H., Hashim,
M., Saleh, Y., Rahaman, Z. A., & See, K.
L. (2017). Flood Aftermath Impact on
Business : A Case Study of. 7(6), 836-845.
https://doi.org/10.6007/IJARBSS/v7-
16/3042

[15] Lu, C., Chen, S., & Kuo, H. (2018).
International Tourism Demand in Asia:
Before and After the Economic Crisis.
Asia Pacific Journal of Tourism Research,
0(0), 1-13.
https://doi.org/10.1080/10941665.2018.15
24774

[16] Martens, h. m. (2016). Crisis Management
in Tourism. Athens Journal of Tourism,
89-102.

[171(MTPB), M. T. (2019). Tourism
Performance Report. Tourism Malaysia.

[18] Mulok, D. (2015). Tourism and Economic
Growth  Linkages In. Journal for
Sustainable Tourism Development.

[19] Organisation, W. T. (2019). Retrieved
from United Nation World Tourism
Organisation:
https://www2.unwto.org/content/why-
tourism

[20] Pearce, P.; Morrison, A.M. and Rutledge,
J.L. (1998). Tourism: Bridges Across
Continents. Sydney: McGraw-Hill,
Chapter 2, 'Motivational Influences in
Tourism Demand'

[21] Quintal, V., & Polczynski, A. (2010).
Factors Influencing Tourists' Revisit
Intentions. Asia Pacific Journal Of

www.psychologyandeducation.net

Marketing And Logistics, 22(4), 554-578.
doi: 10.1108/13555851011090565

[22] Salehuddin, M., Zahari, M., & Hanafiah,
M. H. (2017). Do Crises Impede the
International Tourists Travel Motivation.
(August).

[23] Samaraweera, D., Hamid, J. A., Khatibi,
A. A, Azam, S. F., & Dharmaratne, I.
(2018). Measuring Burnout of Human
Service Workers: Testing the Copenhagen
Burnout Inventory in Sri Lankan Context.
European Journal of Education Studies.

[24] Som, A. P. M., Aun, O. C., & AlBattat, A.
R. (2015). Tourists’ Perception of Crisis
and the Impact of Instability on
Destination Safety in Sabah, Malaysia.
Tourism & Environment, Social and
Management Sciences, 96-103.

[25] Stevenson, A. (2011). Concise Oxford
English  Dictionary. Oxford: Oxford
University Press.

[26] Stylidis, D. (2015). The Role of Place
Image Dimensions in Residents' Support
for Tourism Development. International
Journal of Tourism Research.

[27] Tavitiyaman, P., & Qu, H. (2013).
Destination Image and Behavior Intention
of Travelers to Thailand: the Moderating
Effect of Perceived Risk. Journal Of
Travel & Tourism Marketing, 30(3), 169-
185. doi: 10.1080/10548408.2013.774911

[28] Tourism.Malaysia. (2018). Arrival by
Country. Retrieved October 15, 2019,
from Malaysia Tourism Statistic website:
https://www.tourism.gov.my/statistics

[29] Upton J. Springer, N. Y. (2013).
Psychosocial Factors. In: Gellman M.D.,
Turner J.R. (eds) Encyclopedia of
Behavioral Medicine.

[30] Wong, J., Lee, S., & Lee, W. (2015).
‘Does It Really Affect Me? > Tourism
Destination Narratives , Destnation Image
, and the Intention to Visit : Examining the
Moderating Effect of Narrative
Transportation. https://doi.org/10.1002/jtr

[31] Yoo, C., Yoon, D., & Park, E. (2018).
Tourist Motivation: An Integral Approach

2488



PSYCHOLOGY AND EDUCATION (2020) 57(9): 2483-2489 ISSN: 00333077

to Destination Choices. Tourism Review,
73(2), 169-185. doi: 10.1108/tr-04-2017-
0085

www.psychologyandeducation.net 2489



